
1



FA B E R G E . C O M @ O F F I C I A L F A B E R G E

L O N D O N    N E W  Y O R K   

AUSTR A LI A   A ZER BA IJA N   BA HR A IN   CA NA DA   CZECH R EPUBLIC   M A LTA 

QATA R   SAUDI A R A BI A   SW ITZER L A ND   TH A IL A ND   UA E   UK   UK R A INE   USA

A  L I F E  I N  C O L O U R
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EPOCH TIMES JOURNALISM

➤Reviving public trust and 
confidence in media  

➤Strengthening reader’s 
engagement and loyalty with 
thoughtfully curated highly quality 
contents 

➤Offering a meaningful read for 
discerning, globally minded, well 
educated your professionals as 
well as C-level business executives  

➤Providing a safe and trusted 
environment for brands to 
communicate to the right audience
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EPOCH TIMES VALUES

➤ Fact-based Reporting 

➤ Non-Partisan, Unbiased  

➤ Original, Authentic Contents 

➤ Distinctive Perspective 

➤ Exclusive Insights  

➤ Penetrating Analysis  
➤ Visually Appealing 

➤ Strength in Diversity 

➤ Reviving Traditional Art and 
Culture

Kamali says ‘a woman who feels good 
about herself is just invincible.’

See C2

Fashion Icon Norma Kamali 
Talks Beauty and Wellness

BENJAMIN CHASTEEN/EPOCH TIMES

Scrat’s always been the star of this show.   
Why add in 13 more characters 

 vying for screentime?
See C8

Film Review: ‘Ice Age:  
Collision Course’

BLUE SKY STUDIOS/TWENTIETH CENTURY FOX FILM CORPORATION

MICHAEL BODYCOMB

Jean-Antoine 
Watteau’s  

Other Worlds

Marble statue of a youth, Greek, early first century B.C., from the Antikythera shipwreck. 

EW YORK—Rococo painter Jean-Antoine 
Watteau (1684–1721) is best known 
for his “fêtes galantes” (lively, gallant 

party) scenes. His numerous depictions of the 
aristocracy enjoying themselves in dreamlike, 
bucolic settings captured the theatricality and 
melancholy of the Rococo period. Yet early in 
his career, Watteau turned his attention to a 
much less glamorous subject, choosing to paint 
aspects of military life at a time when the then 
most disastrous and costliest war in French 
history was taking place: the War of the Spanish 
Succession (1701–1714).

N But unlike other artists who approached the 
subject of war by showing either its ravages 
or an idealized vision of military life so as to 
inspire patriotism, Watteau was interested in 
showing the inner life of the soldier, during 
the quiet moments between battles—when 
life goes on, but not quite as usual.

Four of Watteau’s seven surviving military 
paintings and 12 red chalk studies, several of 
which are directly related to the paintings, 
are part of the exhibition titled Watteau’s 
Soldiers: Scenes of Military Life in Eight-
eenth-Century France currently showing 
at The Frick Collection.

The works reveal the painter’s unortho-
dox vision, as well as his unusual working 
methods.

Vision of War
One of the highlights in the show, “The Portal 
of Valenciennes” (circa 1710–1711), is arrest-
ing and puzzling at the same time. Watteau 
shows us soldiers at leisure, outside of mili-
tary discipline, in their own time. According 
to exhibition organizer Aaron Wile, in focus-
ing on these in-between moments, Watteau 
was drawing on the precedent of 17th cen-
tury Dutch and Flemish painting.

See Watteau on C4

By Kati Vereshaka | Epoch Times Staff

  July 22–28, 2016C1

His vision of 
the world, 
and the 
worlds that 
he conjured 
on canvas, 
is where we 
find the truth 
about the 
artist himself. 

"The Portal of Valenciennes" (circa 1710–1711). Oil on canvas. 

"The Halt" (circa 1710). Oil on canvas.

KATI VERESHAKA/EPOCH TIMES

a Most Inspired Pianist

Pianist David Fray in the  
Board of Officers Room at the  

Park Avenue Armory on Oct. 7.

BENJAMIN CHASTEEN/EPOCH TIMES

JB MONDINO/VIRGIN CLASSICS

C1  November 13–19, 2015

Ironically, despite all the time it takes to 
be a concert pianist or a gardener, Fray said 
that patience and fearlessness are what he 
needs to work on the most in his character.

“An artist has to fight against his own fears 
and weaknesses, and being an artist is not only 
working on music, it’s working on yourself 
through music,” Fray said.

Living in a society generally geared toward 
instant gratification, he finds it challenging to 
accept that when you plant a seed, you don’t 
know exactly when it will yield results.

See David Fray on C3

EW YORK—Exquisite, imaginative, 
and virtuosic are the first words 
that come to mind to describe the 
pianist David Fray.

Highly sensitive, sometimes wishing he 
would be a bit less so, Fray knows how to pro-
tect and tend to his creativity, perhaps simi-
lar to how he takes care of his huge garden in 
southwestern France.

His musical interpretations of the composers 
he loves—Bach, Mozart, Beethoven, Schumann, 
Ravel, Shostakovich, Brahms, and Schubert—
reveal such artistry and originality, it’s hard 
to imagine how he does it.

DAVID FRAY
By Milene Fernandez | Epoch Times Staff

N

C1  January 8–14, 2016

EW YORK—Each year 
during the holiday 
season, the Metropolitan 
Opera puts on an 

opera aimed at young children. The 
opera is performed in English in an 
abridged version. In recent seasons, the 
operas have been “Hansel and Gretel” 
and “The Magic Flute.” This year, the 
Met is putting on Bartlett Sher’s 
production of Gioachino Rossini’s 
1816 “Il Barbiere di Siviglia” (“The 
Barber of Seville”). J.D. McClatchy 
prepared the English translation.

See Barber on C4

N
Director  

Bartlett Sher has 
come up with  
some delicious 

comic bits.

Isabel Leonard as Rosina and David Portillo as 
Count Almaviva in Rossini’s “The Barber of Seville.”

‘The Barber 
of Seville’

ALL PHOTOS BY KAREN ALMOND/METROPOLITAN OPERA

A new exhibition at the Met evokes a 
time when America was being forged.

Whether in writing, radio, or video, her stories 
span a wide range of emotions.

See C8 See C7

Opulent Furniture  
From America’s  
Gilded Age

Bianca Giaever on the 
Joys of Mulitimedia 

Storytelling

SAMIRA BOUAOU/EPOCH TIMESTHE METROPOLITAN MUSEUM OF ART

Verdi once 
e 

Seville’ ‘the 
finest opera 

Geared to  
the Kids at 

the Met

By Barry Bassis

Giuseppe Verdi 
once called 
‘The Barber 
of Seville’ 
‘the finest 
opera buffa in 
existence.’

Opera Review
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ARTS SECTION

C1  March 25–31, 2016

The energy, 
arrogance, 
and 
impetuousness 
of youth—it’s 
all there. 

EW YORK—It often happens that an 
over-hyped blockbuster pre-empts that 
virgin pleasure of discovering the film 
for oneself without any preconceptions, 

bringing to the experience a certain degree of 
reserve and cynicism.

But with the work of Flemish artist Anthony 
van Dyck (1599–1641), however, no amount of 
prior praise can taint the experience of seeing his 
portraits firsthand.

You can believe the hype.

N
The exhibition Van Dyck: The Anatomy of Portraiture, on 
view at New York’s Frick Collection, is the first time in 
20 years that a major show of this nature is taking place 
in the United States. It brings together approximately 100 
works (on canvas, wood panel, and paper) that reveal 
the fast-paced talent and genius of the artist whose rise 
to fame was meteoric.

It is easy to see why van Dyck changed the course of por-
trait painting in Europe and beyond.

Enter Frans Snyders and Margareta de Vos
By the time he was 20 years old, van Dyck already had the 
admiration and trust of his peers, as is evidenced by his cap-
tivating painting of the very successful and sought-after 
painter of still life, animals, and hunt scenes: “Frans Sny-
ders” (circa 1620)—one of the favorite painters of the King 
of Spain. It hangs next to van Dyck’s painting of Snyders’s 
wife, Margareta de Vos.

See Van Dyck on C7

By Kati Vereshaka | Epoch Times Staff

Style columnist Sibylle Eschapasse 
discusses her global inspiration.

A glimpse into the atelier art world.

See C2 See C3

Parisian Style  
in New York

Patrick Byrnes Paints 
Portraits of Intimacy

SAMIRA BOUAOU/EPOCH TIMESBENJAMIN CHASTEEN/EPOCH TIMES

THE METROPOLITAN MUSEUM OF ART

ANTHONY 
VAN DYCK

Anthony van Dyck 17th Century Superstar

“Self-Portrait,” circa 1620–1621,  
by Anthony van Dyck (1599–1641).  
Oil on canvas. The Metropolitan Museum of Art.

This is The Frick’s 
most comprehensive 

exhibition ever 
organized on the 
artist’s activity as  

a portraitist.

Water is 
also nature’s 
composer, 
its drops, 
steams, and 
waves beating 
the world’s 
primordial 
rhythms.
Hélène Grimaud

C1  March 4–10, 2016

EW YORK—Hélène Grimaud can look 
straight into your eyes with an intensity 
that is arresting. Her gaze has a certain 
wildness and unwavering quality that 

matches the passion with which she plays the piano.
Nature is her ultimate muse. “I always felt a strong 

sense of the sacred being in wild spaces,” she said at 
the Mandarin Oriental hotel on Feb. 9, during her 
publicity run of interviews and photo shoots with 
various media.

N
A highly celebrated pianist in the world today, 
Grimaud is also a dedicated wildlife conser-
vationist, a writer, and a human rights activ-
ist. Born in Aix-en-Provence, France, she feels 
more at home in the United States. After living 
in Switzerland for some years, she just recently 
returned to live in upstate New York near the 
Wolf Conservation Center that she founded 
in 1999. “I knew I was going to come back, so 
it was only a matter of when, not if,” she said.

The environmental education organization 
takes care of four ambassador wolves—wolves 
raised from puppies by humans, never to be 
released into the wild, to help educate the pub-
lic about their endangered counterparts. The 
Wolf Conservation Center also participates in 
the Species Survival Plan (SSP) for the Mexi-
can gray wolf and the red wolf.

See Water on C3

By Milene Fernandez | Epoch Times Staff

Shen Yun returns to Lincoln Center  
for second run.

Qeelin’s Dennis Chan on contemporary Chinese 
design and the luxury brand’s future.

See C2 See C6

Precision, Beauty, 
Mystery, Magic

Whimsical Modern 
Luxury via Ancient China

CHRISTIAN LAMBERT FOR EPOCH TIMESSHEN YUN PERFORMING ARTS

BENJAMIN CHASTEEN/EPOCH TIMES

Hélène Grimaud

WATER
on Her Tribute to

PIAN IST

We are water. 
The majority 
of our bodies, 

like the surface 
of our planet, 
is constituted 
of water. Life 
cannot exist 
without it.
Hélène Grimaud 

A Renaissance 
woman 

of our time—
pianist, novelist, and 

environmentalist.
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CULTURAL AFFAIRS 

  November 11–17, 2016C1

NEW YORK—Sabin Howard is in the 
throes of a monumental task. The 
master sculptor has to conceptual-
ize a horrific slice of history and then 
translate it into a sculptural form that 

is engaging and worthy of honoring incredible 
sacrifice.

“It’s pretty epic when you lose 10,000 people 
every hour,” he said.

Nearly a year ago, Howard and the young 
visionary architect Joe Weishaar won the U.S. 
World War I Centennial Commission’s compe-
tition to create a national memorial at Persh-
ing Park in Washington, with views to the  
White House.

During the last five months of the U.S. involve-
ment, which effectively ended the war, more than 
53,000 U.S. soldiers died. Overall, after 1,560 
days of fighting, more than 16 million lives, mil-
itary and civilian, were lost worldwide.

The commission is looking to raise $50 mil-
lion in private funds for the National World War 
I Memorial and hopes to inaugurate it on Nov. 11, 
2018, the 100th anniversary of the end of the war.

Howard envisions a visual narrative of World 
War I that will help people contemplate our 
shared humanity, for many generations to come. 

He called his in-progress design “a soldier’s jour-
ney.”

“I’ve redesigned the whole thing at least a 
dozen times,” he said, looking at a long scroll 
of photographs on his studio floor in the Bronx 
in September. It showed models in dynamic 
poses, wearing World War I uniforms from 
100 years ago.

He’s had several sessions with models. He 
directs them to move in slow motion and takes 
photographs of the poses, gestures, and expres-
sions he wants to convey. From the photo-
graphs, he makes sculptural-looking drawings 
as references for a three-dimensional maquete 
(scaled model), from which the actual monu-
ment will be created.

Currently, he’s working on the blueprint for 
his latest redesign of the memorial: an 81-foot-
long bas-relief depicting about 40 figures, to be 
cast in bronze. In terms of scale, it’s nearly two-
thirds the length of Michelangelo’s Sistine Chapel 
ceiling, and it will be the largest figurative sculp-
ture created in the United States and Europe since 
the Albert Memorial in London was completed 
144 years ago.

See Monument on C2

By Milene Fernandez | Epoch Times Staff

SCU L P TOR  
SA BI N  HOWA R D 

IN SERVICE OF 
SOMETHING 

BIGGER
World War I national memorial  

work in progress

Live arts add learning and fun to exhibitions 
in inaugural festival.

See C7

Met Uses Epic Stories  
to Share Culture

BENJAMIN CHASTEEN/EPOCH TIMES

Music transforms every listener, the pianist says.

See C5

Behzod Abduraimov on 
Combining Virtuosity 

With Meaning

BENJAMIN CHASTEEN/EPOCH TIMES

Sabin Howard at his studio in the Bronx, New York, on Sept. 13.

CCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCC

Here is where 
cultures converge
Here is The Met

#MetJerusalemmetmuseum.org    Now through January 8
CCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCC

The exhibition is made possible by The David Berg Foundation; 
The al-Sabah Collection, Kuwait; the Sherman Fairchild Foundation; 
the William S. Lieberman Fund; The Polonsky Foundation; Diane Carol Brandt; 
The Andrew W. Mellon Foundation; the Ruddock Foundation for the Arts; and 
Mary and Michael Jaharis.  

Additional support is provided by
the National Endowment for the Arts.

The Archangel Israfil (detail) from The Wonders 
of Creation and Oddities of Existence (‘Aja’ib 
al-Makhluqat) by al-Qazwini, Egypt or Syria, late 
14th–early 15th century, opaque watercolor and 
ink on paper, British Museum, London.  
© The Trustees of the British Museum.
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CUSTOM CONTENT CREATION

➤We produce 
culturally refined, 
thoughtfully 
curated contents 
that speak to the 
hearts and minds 
the readers. 
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READERSHIP (NYC)

➤ Epoch Times is distributed 
exclusively in Manhattan’s most 
prominent and luxury residential 
homes and offices buildings 

➤ 187,500 Affluent, internationally 
minded New York weekly print 
readers*  

➤ HHI: $100,000 - $1M+ 

➤ Education: 77% College Degree 

➤ Median Age: 45
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US NATIONAL PRINT READERSHIP

City Readership
New York 187,500
Washington DC 57,500
San Francisco 50,000
Los Angeles 30,000
Houston 12,500
Seattle/Portland 11,250
Boston 19,000
Dallas 6,250
National Total: 374,000
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DIGITAL PLATFORM

ENGLISH TRAFFIC CHINESE WEB TRAFFIC

3 MM 
UNIQUE VISITORS 

7.77 MM 
PAGE VIEWS

1.4 MM 
UNIQUE VISITORS 

13.8 MM 
PAGE VIEWS



RANKED #1 CHINESE DIGITAL NEWS PLATFORM
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CONTENT MARKETING - RANKED #1 IN NEWS STORY 
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➤ Enhance brand’s SEO rank by leveraging the power of Epoch Times journalism



he world of high 
jewelry is not very 
big. Brands that covet 

worldwide recognition in the 
category of both luxury watches and 
jewelry are even fewer. Chopard is 
unique in a few aspects, one of them 
being that it is one of the top watch 
brands, and the No. 4 jewelry brand 
worldwide.

T The brand, more than 150 years in existence, is 
also a family business—”which is very rare,” accord-

ing to Maxime Labey, Chopard managing director of 
international retail, and very tight-knit.

Labey spoke to Epoch Times correspondent Pamela Tsai at the 
company’s headquarters in Meyrin, Switzerland.
“It’s really a brand or company with a soul because you have five 

family members every day in the office. So it’s really very unique,” 
said Labey who has been with the company for eight years.

Caroline Scheufele is co-president and artistic director alongside her 
brother Karl-Friedrich Scheufele. The family collaboration is really 
the company’s “secret card” according to Labey, because many of the 
top end clients are themselves family business owners. It must be 
said that the concept of family closeness is inextricably linked with 
legacy, social conscience, as well as sustainability—issues that are at 
the forefront of the Chopard way of doing business.

See Chopard on C2

By Kati Vereshaka | Epoch Times Staff

C1  October 9–15, 2015

Family Business Extends 
Legacy to Sustainability

Chopard

COURTESY OF CHOPARD

Audiences in Toronto and Burlington 
gave multiple standing ovations.

The Mint puts a spotlight on young 
playwright Harold Chapin.

See C3 See C6

Beauty and Divinity 
Found in Shen Yun

‘The New Morality’
Ethics of an Earlier Day

RICHARD TERMINECOURTESY OF SHEN YUN PERFORMING ARTS

The Happy Sport 
30mm Automatic 

with spiral 
guilloche center 
pattern and five 

moving diamonds.

COURTESY OF CHOPARD

November 20–26, 2015

C5@EpochArts

TheEpochTimes.com/EpochArts

A Breguet watch at 
the WatchTime  

New York exhibition 
on Oct. 24.

Luxury 
Timepieces 
That Go Beyond 
Just Telling Time
By Emel Akan | Epoch Times Staff

NEW YORK—Have you ever won-
dered why some watches are 
more expensive than a Ferrari? 
They are luxurious not because 
they pay a lot of money to celeb-

rities for marketing. They are complex time-
pieces, requiring generations of experi-
ence and big investment in research and  
development.

A watch exhibition can be a good plat-
form for better understanding the com-
plexity behind making excellent watches 
and for appreciating the stories of world-
class brands.

WatchTime Magazine held such an exhi-
bition at Gotham Hall in New York, on Oct. 
23–24, drawing more than 700 timepiece 
enthusiasts and collectors. They hosted 20 lux-
ury watch brands from Switzerland, Germany, 
the United States, Italy, and Japan that dis-
played their newest timepieces.

Over the course of two days, guests had the 
opportunity to see watchmaking demonstra-
tions, try on luxury timepieces, and chat with 
company executives who were excited to show-
case their brands.

“America is a huge and interesting mar-
ket for us. People like German products and 
the designs,” said Thilo Mühle, CEO of Ger-
man watchmaker Mühle Glashütte, founded 
in 1869.

“What I love about Americans is that they are 
very energetic and enthusiastic. A lot of peo-
ple like our watches,” said Merlin Schwertner, 
Vice President of NOMOS Glashütte USA Inc., 
another German brand featured at the event.

A Watch With Unique Complications
One of the luxury brands featured at the exhi-
bition was Pierre DeRoche from Switzerland. 
“My family has been in the watch business 
for four generations,” said Pierre Dubois, the 
founder and the CEO of Pierre DeRoche.

The brand has unique complications that dis-
play additional functions like date, and power 
reserve. TNT Royal Retro watches are the best 
examples that feature these complications with 
six retrograde seconds hands.

Another unique aspect of the watches is its 
chronograph, which is a stopwatch function 
that measures intervals of time. “All our chron-
ographs have a 60-minute counter. Whereas, 
most Swiss watches have only a 30-minute 
counter,” said Dubois.

Pierre DeRoche also has watches that are 
designed for the Asian market. “Chinese peo-
ple still prefer simple designs and small round 
cases,” said Dubois.

The simple designs are sold for $7,000 and 
the steel case watches with Royal Retro com-
plications are sold for $22,000–23,000. The 
brand also has watches with special met-
als sold for $320,000.

World-Famous Glashütte Brands
The small East German town Glashütte 
is the birthplace of world-famous Ger-
man watch brands. Fine timepieces have 
been made there for almost 170 years. The 
watchmakers in this town have thrived since 
the fall of Berlin Wall.

One of them is NOMOS Glashütte, which is a 
fully independent watchmaking company. It 
exports to 43 countries and launched its U.S. 
business in mid-2014.

NOMOS watches are all equipped with in-
house movements; the latest, an ultra-thin 
automatic caliber, the DUW 3001, was intro-
duced in the neomatik series.

The NOMOS brand has a quite a unique 
approach to design, as well. “Our watches 
stand out with their combination of high-qual-
ity craftsmanship from Glashütte, and time-
less design from Berlin, which is where our 
in-house design studio is based,” said Merlin 
Schwertner from NOMOS. The company has 
been around for 25 years, with some of its mod-
els already being considered classics.

Another aspect that stands out in a NOMOS 
Glashütte watch is its proprietary escape assem-
bly, the NOMOS swing system; a crucial watch-
making part that defines the accuracy of a 
watch. By doing so, NOMOS Glashütte has made 
itself independent from external suppliers, and 
can now control all aspects of quality itself.

According to Schwertner, NOMOS watches 
are “affordable luxury”—with prices ranging 
between $1,400 and $6,000.

Another brand from Glashütte, Nautische 
Instrumente Mühle was founded in 1869 to 
manufacture precision measuring instru-
ments for the watch industry. After the fall of 
Berlin Wall the company was re-established 
and since then  has focused on nautical instru-
ments, marine chronometers, and mechani-
cal wristwatches.

The brand makes unique nautical wrist-
watches. Its Rescue-Timer watch is among the 
most popular. The watch has been designed 
with the help of the German Maritime Search 
and Rescue Service.

Mühle has been in the U.S. market for seven 
years, and its prices are in the range of $1,600 
and $5,000.

A. Lange & Söhne, also from Glasshütte, was 
founded in 1845 and is currently owned by 
Richemont SA.

The movements of Lange watches are made 
from a metal known as “German silver,” as 
opposed to the plated brass typically used for 
Swiss movements. This gives Lange move-
ments an unusual color and sheen.

The price for Lange watches starts from 
$16,000 for very simple complications and 
goes up to $2.2 million.

Railroad Timekeeper
Another prominent brand at the exhibition 

was BALL, which is an American owned 
brand, headquartered in Switzerland. 

BALL Watch Co. was established 
in 1891. After a horrific train 
crash in the United States, the 
company was commissioned to 
establish accuracy and uniform-

ity in timekeeping on U.S. rail-
roads throughout the country.
“People love the history and 

American aspect of the brand,” said 
Wes Burke, who is marketing man-

ager of Duber Time, the U.S. distributor 
of BALL watches.

The most unique feature of the brand is the 
self-powered micro gas tubes. This technol-
ogy makes the watch glow at night, so one can 
read the watch quickly and easily in any envi-
ronment.

The entry-level price for BALL brand watches 
is around $1,500 and for the gold pieces the 
price goes up to $17,000. The medium price 
point is around $2,400.

Catching Up With Swiss Brands
Japanese Seiko showcased its luxury 
brands, Grand Seiko and Astron at the exhi-
bition.

“In the U.S. market, we are behind the Swiss 
watchmakers, so our biggest challenge is to 
catch up to the Swiss brands” said Ken Irie, 
senior vice president of Seiko America.

The most important feature of Grand Seiko 
is its “spring drive movement,” which is an in-

house technology. Established in 1964, Grand 
Seiko entered the U.S. market in 2010. Prices of 
Seiko’s luxury watches range between $1,000 
and $17,000.

First In-house Watches by Porsche Design
Porsche Design has been in the watch business 
since 1972, but the company preferred to work 
with license partners like IWC.

Porsche design founded its timepiece com-
pany last year in Switzerland and started pro-
ducing watches in-house. “We focus on clean 
functional designs,” said Kerstin Hamann, 
head of marketing at Porsche Design America.

Porsche Design has 25 stores in North Amer-
ica. Prices of the collection range between 
$3,500 and $8,000.

Other luxury watch brands featured at the 
exhibition included Armin & Strom, Bell & 
Ross, Blancpain, Moritz Grossmann, Breguet, 
Carl F. Bucherer, Emmanuel Bouchet, F.P. 
Journe, MeisterSinger, RGM, Tutima, Ulysse 
Nardin, and Visconti.

Having received positive feedback from 
watch collectors, WatchTime Magazine plans 
to hold its second New York show in 2016. “We 
plan to attract more established brands. Our 
goal is to grow the show next year,” said Sara 
Orlando, publisher of WatchTime Magazine.

Merlin 
Schwertner, 
vice president 
of NOMOS 
Glashütte USA 
Inc. (L), at the 
WatchTime 
New York 
exhibition  
on Oct. 24.

Wes Burke, 
marketing 
manager of 
Duber Time, 
the U.S. 
distributor of 
BALL watches 
at WatchTime 
New York.

Swiss luxury 
brand Pierre 
DeRoche at 
WatchTime 
New York.

The A. Lange  
& Söhne Up/Down 
watch in pink gold.

The neomatik— 
a new automatic 

watch from  
NOMOS Glashütte.

NOMOS is an 
“affordable 

luxury” brand 
with prices 

ranging between 
$1,400 and  

$6,000.
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Hermes 2016 Christmas Print Campaign
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Hermes Watch 2016 Digital Campaign



Hermes 2017 Chinese New Year Digital Campaign 
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MaxMara 2015 -2016 Print Campaign



Armani 2016 Digital Campaign 



Gucci 2015 - 2016 Print and Digital Campaign



David Yurman 2016 Chinese Ne Year Campaign



La Prairie 2016 New Product Digital Campaign


