
Every Friday, the Süddeutsche Zeitung Magazin inspires its readers with creative journalism at highest level. Süddeutsche Zeitung 

Magazin readers have access to an outstanding blend of thoroughly-researched reports and profiles, poignant interviews and 

visually enticing reports, photos and illustrations. 

SZ-Magazin aims to provide first-class entertainment. The goal is to tell memorable stories as we bring together what at first glance 

might seem an unlikely pair: lifestyle and quality journalism. 

Where lifestyle meets quality journalism 

Süddeutsche Zeitung Magazin 



This is us 

Süddeutsche Zeitung Magazin  
 

Every Friday, the Süddeutsche Zeitung Magazin inspires its readers with creative journalism at highest level. Süddeutsche Zeitung 

Magazin readers have access to an outstanding blend of thoroughly-researched reports and profiles, poignant interviews and 

visually enticing reports, photos and illustrations. 

SZ-Magazin aims to provide first-class entertainment. Our goal is to tell memorable stories as we bring together what at first glance 

might seem an unlikely pair: lifestyle and quality journalism. 



In 20 special issues a year we concern ourselves – of course, as inventive as possible – with consumer-oriented topics like fashion, 

lifestyle, design, travel, arts, gifts or food and beverages. Additionally, every week, the section “Stil leben” is dedicated also to 

finding the top products in fashion and accessories, fragrances and cosmetics, travel and wellness, design and technology, outdoor 

or food and beverages. 

 

 

Specials & “Stil leben“ (style section) 

  

Fashion in Süddeutsche Zeitung Magazin 
 



The SZ-Magazin dedicates special editions like Fashion, Men, Women and Lifestyle to the fashion trends and the must-haves of the 

season. At that, the products are not simply being glorified, but the texts are arranged in a clever setting and the photos are staged 

in surprising fashion. In addition, once a month, the section “Stil leben” captures the highlights from the world of Fashion and 

Accessories for men and women and depicts the cream of the international fashion lines: the perfect summer dress; the favourite 

bag; the scarf that brings colour to winter. This, too, demands for an up-market look und superb written texts. 

Specials and “Stil leben“ (style section) 

Fashion in Süddeutsche Zeitung Magazin 
 



The readers of the SZ-Magazin distinguish themselves through a superior brand- and luxury affinity and are willing to invest their 

purchase power in quality premium products.  

The SZ-Magazin appeals to an almost equal share of men (55 %) and women (45 %), more than half of them are aged between 20–59 

years. The SZ-Magazin readership is above-average educated: 43 % of the readers of the SZ-Magazin have an academic 

qualification; in comparison to the national level: 16 %. Furthermore, many of our readers rate their personal economic situation as 

good to extremely good in average and have a financial scope of approximately 500 € per month at their free disposal.  

 

Our readers 

Fashion in Süddeutsche Zeitung Magazin 
 

Source: Allensbacher Markt- und Werbeträger Analyse 2017 



Our readers are luxury oriented and style conscious 

Fashion in Süddeutsche Zeitung Magazin 

Source: Allensbacher Markt- und Werbeträger Analyse 2017 

Population SZ-Magazin 

“I am willing to pay more for good quality“ 67% 81% 

“For me, clothing is a way to express my taste, my style“ 46% 51% 

“When it comes to fashion, there are certain brands, that are 
especially appealing to me and that I like to buy“ 

39% 43% 

Personal goods and goods within the household: accessories  
(nice belts, purses, etc.)   

31% 35% 

Personal goods and goods within the household: exclusive 
eyeglasses 

16% 21% 

Luxury-oriented consumers 10% 22% 

Outlook on innovation: Trendsetters 11% 20% 



The fashion desk of the SZ-Magazin also has an eye for subtleties: a piece of jewellery that transforms a plain dress into the perfect 

outfit; a watch that just incidentally happens to tell time. That is why four times a year the section “Stil leben” is characterized by 

watches and jewellery. Additionally, the weekly section “Kosmos” takes an imaginative look at the all the sparkly, shiny items– from 

collier to chronograph.  

Special Section “Stil leben“  

  

Watches & Jewellery in Süddeutsche Zeitung Magazin 
 



Our readers are luxury oriented and quality conscious 

Watches & Jewellery in Süddeutsche Zeitung Magazin 

 

 

Source: Allensbacher Markt- und Werbeträger Analyse  2017 

Population SZ-Magazin 

Luxury oriented consumers 10% 22% 

Personal goods or goods within the household: luxury watches 
(from 500€) 

10% 24% 

Personal goods or goods within the household: precious jewellery 
(from 1.000€) 

 10% 20% 

“When it comes to some products, I am willing to pay a premium 
for the very best quality“ 

19% 25% 

Mobile Cosmopolitans 18% 33% 



Noble perfumes and up-scale cosmetics are an indispensable part of the blend of topics in the Süddeutsche Zeitung Magazin. 

Several times a year, the section “Stil leben” gets the wind of the most enchanting new fragrances and latest developments in 

beauty and spa products. This could incorporate a sensual photo shoot as well as a report on plastic surgery. 

Special Section “Stil leben“  

Fragrances & Cosmetics in Süddeutsche Zeitung Magazin 
 



Twice a year, the SZ-Magazin devotes a full issue to the subject of design. If either by showing people with certain tastes in 

furnishing or by getting to the bottom of things – national and international trends are always at stake here. Every four weeks, in the 

section “Stil leben”, we also give recommendations on imposing furniture items and living accessories inside and outside your home 

and show you everything for prettying up your living space.  

Specials & “Stil leben“ (style section) 

  

Design & Living in Süddeutsche Zeitung Magazin 
 



Early each summer, a team of editors face the challenge to plan a so-called outdoor issue. Containing photos conveying summer, sun 

and the lightness of being and stories that were not told like this ever before. The issue, published at the height of summer tells of 

long nights in the bars around town or of lonely nights in the dark woods at the outskirts of town you haven’t dared to enter for ages. 

But in other ways as well, we concern ourselves with sports, leisure and exercise. We place china in the snow, report of innovative 

games in town that only work with a smartphone, or demonstrate how people are organising their kitchen when it is located not in-

house, but out in front, i.e. outdoors. 

Special Section “Stil leben“ (style section)  

Outdoor in Süddeutsche Zeitung Magazin 
 



Electronic devices are life companions. The right smartphone, the iPod or iPad are invariably fashion statements. Digital cameras and 

gaming consoles have their own legion of fans. We regularly feature such marvels of modern technology regularly in our section “Stil 

leben ”. The “Kosmos”-pages show the latest highlights in the world of entertainment and consumer electronics. 

Special Section “Stil leben“  

Design & Technology in Süddeutsche Zeitung Magazin 
 



We dedicate much space to the most pleasant pastime activities of our readers: vacationing. We sense that our readers like to take 

(short)trips. And what they prefer along the way: a designer’s hotel or b&b’s, a luxurious spa-haven or the traditional lido? For our 

monthly “Stil leben” on travel and wellness and our two monothematic travel specials, authors and photographers even travel across 

the globe, guiding our readers to the most thrilling destinations and fascinating them with gripping stories. For a single issue, we 

arrange these destinations by generic terms: an island, a mountain region, a beach resort or the most beautiful places to stay. Also, 

we offer our readers a chance to win trips to special places. For short and long getaways. 

Special Section “Stil leben“  

Travel & Wellness in Süddeutsche Zeitung Magazin 
 



Specials and „Stil leben“ (style section) 

Food & Beverages in Süddeutsche Zeitung Magazin 
 

In special issues we concern ourselves with consumer-oriented topics like fashion, lifestyle, design, travel, arts, gifts or food and 

beverages.   

 



Talking about more stories and tales about food and beverages, the column Kochquartett (The Quartet of Chefs) is not land’s end: 

Stil leben (style section) e.g. performed about practical kitchenware and published a report about the conjunction between 

geothermics and food in Iceland, or last but not least about the revival of filter coffee. 

Once a year a monothematic issue is published, all about eating and drinking, wining and dining; and the stories always are 

prepped and photographed in an elaborate and delicious manner, thoroughly researched and with a quaffable writing. 

„Kochquartett“ and “Stil leben“ 

Food & Beverages in Süddeutsche Zeitung Magazin 
 



STIL LEBEN 
The Upscale Line Extension of Süddeutsche Zeitung Magazin 



Stil Leben – The Upscale Magazine 



Stil Leben – The Upscale Magazine 



Stil Leben is a line extension of Süddeutsche Zeitung Magazin. 

Stil Leben is distributed as a supplement with the full national edition of the 

Süddeutsche Zeitung (net paid copies of SZ Mon-Fri according to IVW II/2017: 

340,333 copies). 

As an extension of the weekly SZ-Magazin, this exclusive publication considers 

only the finer things of life. 

Stil Leben is printed on high-quality paper in a slightly bigger format than the  

SZ-Magazin. 

 

Magazine format: 220 mm W x 300 mm H 

Grammage of inner section: approx. 80 grams/sqm 

Grammage of cover pages: approx. 170 grams/sqm 

 

Stil Leben – The Upscale Magazine 

Information regarding measurements of the magazine, weight of the pages for the inner sections and the cover pages are subject to changes. 



Stil Leben  
CHINA ISSUE 



The „China Issue“ | Stil Leben 
 



Within the pages of  Stil Leben China the editorial team celebrates Germany as a travel destination. This issue 

presents a treasure-trove of interesting information about the culture, economics and politics of the country. 

The magazine is enriched with fun facts about traditional customs which still feature in contemporary life; 

shopping inspiration for fashion, design, watches and makeup; important travel tips and intimate glimpses 

into the world of handcraft and design objects with the “Made in Germany” seal of approval.  

The target readership is Chinese tourists and business travellers entering Germany via Munich Airport and 

Frankfurt Airport. 

  Airport management of Munich and Frankfurt Airport distribute 40,000 copies to arriving travellers 

from China. News racks are provided with this issue in the terminal areas and on the main travel 

days each copy will be handed over personally.  

  

Editorial Concept 

The „China Issue“ | Stil Leben 
 



Stil Leben 
ARAB ISSUE 



The „Arab Issue“ | Stil Leben 
 



Within the pages of  the  Arab edition of  Stil Leben, the editorial team celebrates Germany as a travel 

destination. This issue presents a treasure-trove of interesting information about the culture, economics and 

politics of the country. The magazine is enriched with fun facts about traditional customs which still feature in 

contemporary life; shopping inspiration for fashion, design, watches and makeup; important travel tips and 

intimate glimpses into the world of handcraft and design objects with the “Made in Germany” seal of approval.  

The target readership is Arab tourists and business travellers entering Germany via Munich Airport and 

Frankfurt Airport. 

  Airport management of Munich and Frankfurt Airport distribute 40,000 copies to arriving Arab 

travellers. News racks are provided with copies in the terminal areas and on the main travel days 

each copy will be handed over personally.  

  

Editorial Concept 

The „Arab Issue“ | Stil Leben 
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