


…To a dynamic,  
fast-growing brand

33 million people
in 67 cities and 37 countries

reached every month through a range  
of different media channels

Our Story.
From London’s iconic  
entertainment bible…

Founded in 1968 by Tony Elliott. Time Out is the iconic 
#1 trusted choice for consumers seeking inspiration and 
information relating to arts, entertainment and culture.

Time Out is now the global authority on entertainment, 
events and everything that’s happening in the most 

exciting cities in the world.

Time Out enables users to do more of what they love, as 
well as tempting them to try something a little different.
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What’s 
Up in 

Switzerland

THERE’S AN OBVIOUS prestige and 
timeless appeal to the Swiss Alps. But the 
grand hotels of yesteryear are falling out of 
touch with modern travellers more likely to 
be searching for style and substance than 
stately glamour. 

Cue a new generation of hotels that are doing 
things differently. While some are twisting old 
buildings in contemporary ways with smart 
refurbishments, others are building brand new 
structures to personalise the hotel experience 
and compete with Airbnb.

The giant new Bürgenstock Resort (041 612 
6000, www.buergenstock.ch) offers more than 
you can shake a ski at. Situated 450 metres 
above Lake Lucerne, the luxurious 60-hectare 
site comprises four hotels, a 10,000-square-
metre alpine spa with one indoor and two 
outdoor pools, and 12 restaurants and 
bars. The CHF550 million project is deftly 
ambitious and dizzyingly forward-thinking 
from a design perspective, retaining original 

Grand finale
Swiss mountain resorts have a glamorous reputation, but many are becoming 

outdated relics. Enter a new wave of alpine hotels sweeping in to compete for the 
custom of the Airbnb generation. By Adam Bloodworth

features such as the 1897-built chapel where 
Audrey Hepburn married in the 1950s.

If that sounds too overwhelming, the 
charming Overlook Lodge (027 968 1212, 
www.overlooklodge.ch) is more about 
comfort than all-out pampering. Due to open 
in December, its apartments range from ‘cosy 
studio’ to ‘penthouse’, and share a simpler, 
earthier ethos with high-quality features that 
highlight convenience rather 
than luxury. Free of the fussy 
features of a hotel, the Overlook 
aims to challenge the private 
rental market.

Also moving into the 
mountains this December is the 
Hard Rock Hotel Davos (www.
hardrockhotels.com), which will 
add to the group’s outposts in the 
likes of Ibiza, Las Vegas, Singapore 
and Orlando. Somehow, the 
multi-faceted brand retains 

its cool and pulling in guests in Switzerland 
will be in-room guitars with amplifiers for 
jamming sessions. It’s sure to be divisive, but 
the strongest brands are the ones able to swerve 
certain audiences and curate their own. 

Giving the upstarts a run for their money 
is Hotel Walther in Pontresina (081 839 36 
36, www.hotelwalther.ch). Celebrating its 
110th anniversary this year, the hotel has 

undergone a giant refurbishment 
to unite ‘tradition with a modern 
touch’ – which in practice means 
adding things such as colourful 
artwork in key areas to give a 
contemporary edge.

By respecting new trends for 
substance and personalisation, 
hotel owners are securing their 
next 50 years of custom. The 
days of the ‘Grand Hotel’ might 
be over, but now’s a grand time to 
revisit the Alps.

‘The 
project is 
dizzyingly 
forward-
thinking’

DISCOVER! Want to know the best places to stay? Head to timeout.com/switzerland/hotels

Autumn-Winter 2017-18 Time Out Switzerland

BIANNUAL 
Spring/Summer issue published March 2018 

Autumn/ Winter issue published September 2018 
Print run – 25,000  

48 pages. Free and distributed nationally
 

Time Out provides social adventurers and cultural explorers with 
the inspiration and information they need to make the most of their 
time in Switzerland – for both residents and visitors. Our print edition 

includes recommendations and features across multiple verticals 
including: Eating, Drinking, Things to Do, Film, Music & Nightlife,  

Art & Culture, LGBT, Shopping & Style and Travel. 

à Giveaway points across 
Zurich, Geneva, Bern, Basel  
and Lausanne

à NGO’s and international 
companies across Switzerland 

à International schools and 
education points  
across Switzerland

à Tourist offices
à Shopping malls and 

boutiques
à Restaurants and bars

à Hairdressers  
and beauty salons

à Cultural and event 
partnerships

à Airports
à On board Surfair private 

airline flying from Zurich & 
Geneva

à British Swiss Chamber of 
Commerce events across 
Switzerland
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Things to Do

For design obsessives
Postmodern architect Mario Botta designed 
Mineralbad & Spa Rigi-Kaltbad, hence its Bond 
villain lair-style appearance. The spa is adults-
only (not in a naughty way) and you can soak 
in Kaltbad spring waters in either indoor or 
outdoor pools – the view from both is amazing.
Get there by the cogwheel train from Vitznau
And afterwards eat pastetli at Gratalp Stübli

For health freaks
The traditional treatments at Thermalp – Les 
Bains d’Ovronnaz will cure any aches and 
pains, whether caused by miles of trekking 
or hundreds of snowpark falls. As well as two 
Finnish saunas, three pools, Jacuzzis, plunge 
pools and a Turkish bath, you can zone out 
in a darkened room called La Sérénité or try 
a combination of aromatherapy, musicology 
and chromotherapy in Le Monde des Sens.
Get there by PostBus from Martigny or Brig
And afterwards pop up to Jorasse on the chairlift 
to visit the Mini Zoo

For night swimmers
Walliser Alpentherme & Spa Leukerbad has an 
entire Valaisian sauna village to savour– a 
timber construction that’s a bit like Parc 
Astérix with massage oil. But the real draw is 
the chance to soak under the stars at one of its 
monthly Moonlight Bathing sessions.
Get there on Bus 471 from Leuk
And afterwards cross the Dala Gorge footbridge 
to see a 35-metre high waterfall

For big kids
Get your kicks before calming down at Splash 
& Spa Tamaro, a vast aquatic park comprising 
leisure, wellness and entertainment domes, 
as well as a selection of water slides that sound 
like Stephen King novels (Gravity Killer, 
Mania, Black Night). It’s open 365 days a year, 
so you can even enjoy an Xmas spa treatment.
Get there by train to Rivera-Bironico
And afterwards walk to Monte Lema and its 
beautiful church

For young lovers
The hottest thermal water in Switzerland fills 
the impressive outdoor pool at Les Bains de 
Lavey. Essentially a waterpark for grown-ups, 
it features water spouts, a mushroom fountain 
and even an embarrassingly fun whirlpool. 
It has long opening hours – 9am-10pm on 
weekends – which might explain its appeal as 
a popular date-night venue. If you can’t stand 
seeing others snogging, steer clear.
Get there on foot from St-Maurice train station
And afterwards explore the magical caves of La 
Grotte aux Fées

GET OUT OF TOWN

Spa treks
Take a trip out to one of these thermal baths for fresh air, hot 

springs and a reviving boost for aching bones and brains

Mineralbad & Spa Rigi-Kaltbad

Walliser Alpentherme & Spa Leukerbad

Les Bains de Lavey
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Eating ON OUR RADAR

d  Yardbird
ttttt
This new chick on the block is already 
turning heads across Zurich. As the city’s 
first official southern-fried chicken joint, 
Yardbird has a lot to live up to – and it doesn’t 
disappoint. Selections include classic buffalo-
style wings, Nashville hot chicken and the 
oddly alluring chicken and waffles with a 
lick of maple syrup and honey butter. Stellar 
cocktails, beers and wines help lubricate the 
proceedings and nightly grooves will keep 
you strutting all night.
à Weststrasse 146, Zurich (044 342 3000, www.yardbird.ch)

s  Crazy Wolf 
ttttt
Already known for its hip vibe, soulful 
burgers and deluxe salads, Swiss crowd-
funding success story Crazy Wolf has 
launched a Sunday brunch menu at its 
Lausanne outlet. From pancake stacks to 
a classic English breakfast and ubiquitous 
avocado toast, this weekend addition is 
proving a howling success. If burgers and ribs 
are your thing, the Fribourg branch continues 
to sate appetites, too.
à Rue Haldimand 9, Lausanne (021 323 40 00, www.crazywolf-
lausanne.com) and Rue de l’hôpital 25, Fribourg (026 321 50 71, 
www.crazywolf.ch)

a  Brasserie de Montbenon 
ttttt
One of the best dining spots with a view, this 
casual-chic Swiss-French restaurant is a firm 
fixture for anyone out to impress. Housed 
within the 109-year old Casino de Montbenon, 
it dishes out household favourites such as 
spicy tartare de boeuf, along with monthly 
specials that always surprise. The large sun 
terrace, with unhindered views of Lake 
Geneva and neighbouring France, make for 
an idyllic spot to enjoy the house-brewed 
pineapple rum any time of the day. It regularly 
holds events on the terrace lawn, which means 
you can have a culinary day out without having 

to go anywhere else.
à Allée Ernest Ansermet 3, Lausanne (021 320 4030,  

www.brasseriedemontbenon.ch)

d  Rathaus Brauerei
ttttt
This distinctive microbrewery 
skirting Lucerne’s fabled Chapel 
Bridge is a must for craft beer 
lovers. Award-winning beer 
master Reinhard Knispel keeps a 
keen eye on the brew, producing 
the bright and hoppy Rathaus 
signature ale, as well as seasonal 
Christmas and March beers. 
Hearty accompaniments include 
the mammoth Ratskellertopf of 
slow-cooked beef shoulder with 
all the trimmings and Isenegger 
Buurebrat sausage – a local 
butcher’s secret recipe. That’s 
wurst the journey alone.
à Unter der Egg 2, Lucerne (041 410 6111, 
www.rathausbrauerei.ch)

By Marc Checkley

 

Your autumn 
and winter 

sorted

Fab fondues, stylish spas, cool cocktails, hot hotels…
Why winter in Switzerland is so wonderful

AUTUMN-WINTER 2017-18 ISSUE 1
TIMEOUT.COM/SWITZERLAND
NOT FOR RETAIL SALE



Users of Time Out digital
Our existing user group of the digital platform. 

85,000 users a month.  
20,000 followers on social media.

Native Swiss
many Swiss already use Time Out when 

planning their trips abroad and are familiar 
with the magazine brand.

Expats and international residents
some 24% of the population living in 

Switzerland are from abroad. 

Tourists
both the domestic and international markets –  

Time Out is a popular, well-read established media 
brand name with those from the UK, USA, UAE and 

Russia, key markets for tourism in Switzerland. 

à TARGET AUDIENCE



Since we launched in December 2014:

User Profile
How many Time Out users in Switzerland?

Who is a Time Out user?

Affluent and influential AB readership.  
80% aged 25–45

Where do they live?

40% of our users live in 
Switzerland and 60% are 
international.
Local residents live in the main 
urban areas of Switzerland, with 
the majority of users in:

1  Zurich 
2  Vaud
3  Geneva
4  Bern
5  Basel
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Unique visitors

Visits

Page views

20,000 social 
media followers

85,000 monthly 
unique visitors

650,000 monthly 
site page views

63% 37%

Where are our international users from?
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International users split

(sources Facebook/ Omniture web analytics)

18-24: 4%

25-34: 41%

35-44: 36%

45-54: 14%

55+: 5%



User Behaviour
Why Time Out works

71% went to a bar/restaurant

70% 
referred a friend

       (discussed an article or referred someone to it) 

63% went to an event

58% purchased a ticket

55% took action after reading an article

51% visited a specific store

38% took action from an ad

34% tried a new product

33% visited an advertiser’s website

Because every visitor to our website is 
looking to spend money, online ads are 
clicked up to 4 times more than the industry 
average for relevant campaigns

As a result of using Time Out:



3.3 // The Audience

User Journey
Time Out owns a discerning  
audience by delivering relevant,  
respected and useful content  
to them - wherever, whenever and  
in whatever format they choose.

Today

28   Time Out Switzerland. Media Kit

User journey
Time Out owns a discerning 
audience by delivering 
relevant, respected and useful 
content to them – wherever, 
whenever and in whatever 
format they choose.



à THE MAGAZINE TO SUIT YOUR BRAND OBJECTIVES

FULL AND FRACTIONAL ADS
Traditional advertising layouts target readers alongside content that makes sense 

for your brand messaging.

COVER WRAPS AND COVER TAKEOVERS
Massive exposure surrounding an entire issue that suits your brand. The high-

visibility wrap ensures you reach readers first – before they even open the issue.

REVERSE COVERS
Buy the outside back cover and design your own creative which runs upside down. 

Followed by a run of 4-8 advertorial pages. 

MINI MAGAZINES
Your own branded magazine can be inserted into the print issue or created as a 

run of pages.

CUSTOM ADVERTORIALS 
Our talented editors will work with you to write and design content that enhances 
your brand and engages readers. Single- or multiple-page formats are available.

CUSTOM INSERTS 
A prominent showcase for your brand in an issue of your choice. We can advise on 

topics and themes or use your existing branded materials for turnkey execution.



• Front inside cover CHF 7 000
• Back inside cover CHF 5 000
• Back outside cover  CHF 6 000
• Double page spread (DPS) CHF 9 000
• 1/1 page CHF 5 000
• 1 x page advertorial CHF 5 000
• 2 x page advertorial CHF 6 000
• Half page CHF 2 500
• Quarter page CHF 1 500

• Branded cover wraps Upon request
   Cover takeovers
   Custom inserts
   Flexible, intergrated solutions in the  

   magazine to suit your brand objectives

à RATE CARD
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Discover the best 
of Switzerland this 
autumn with our 
ultimate bucket list

à For more information visit www.MySwitzerland.com/autumn

From vineyard strolls to truffle tasting, Switzerland 
boasts no shortage of irresistible autumn activities

Chow down at a 
chestnut festival
Chestnuts are not only delicious 
roasted, but also in pasta, cakes 
and bread. Sample autumnal 
specialities accompanied by local 
wine and cheese at the Sagra 
della castagna Brusio (Oct 15) in 
Poschiavo. 

Dress a cow
Make floral adornments for 
cows, weave on a loom, play 
the traditional Swiss sport of 
Hornussen and try out Alpine 
cookery at AlpKultur Days Lenk 
(Oct 7-21), a festival dedicated to 
folklore and customs. 

Munch truffles in a 
horse-drawn carriage
Treat yourself to the taste of 
autumn at the Truffle Market 
in Bonvillars (Oct 28), featuring 
growers, chefs and several kilos 
of the delicacies. For the ultimate 
experience, enjoy a cheese fondue 
with fresh truffle as you roll 
around the region in a carriage.  

Eat your vitamins at a 
carrot market
Aarau transforms into the 
Swiss carrot capital on the first 
Wednesday of every November, 
when 140 vendors descend on 
its Carrot Market (Nov 1) to 
showcase all things root veg – from 
sculptures to pasta.    

Hike a scenic trail
Ride the railway to the top of 
Zurich’s Uetliberg mountain, then 
walk the Panorama Trail, high 
above the lake and through dewy 
meadows and golden forest, to 
Restaurant Felsenegg. Once there, 
reward yourself with a feast of 
hearty capuns.

Watch winegrowers  
at work
Vineyards are never prettier than 
in the autumn. To see for yourself, 
take the four-hour Vineyard trail 
around Lake Biel, where you’ll 
be able to see winegrowers at 
work, enjoy views of the Alps 
and re-energise with a helping of 
roasted chestnuts at glorious  
La Neuveville. 

Snap a postcard- 
pretty view
From the top of the Grindelwald-
First cableway, an easy walk 
provides a huge reward at Lake 
Bachalp, where the snow-topped 
Jungfrau Massif frames the 
glistening water and a delicious 
palette of autumn colours. A 
classic photo op!   

Discover the vineyards
Do like a bon vivant on the Swiss 
Wine Route, which crosses the 
Unesco-listed terraced vineyards 
in Lavaux. Whether you go on foot 
or aboard the Lavaux Express, 
you’ll find plenty of wineries on 
the way. 

Scale central 
Switzerland
Marvel at the glory of central 
Switzerland in its autumn cloak 
from the top of the Brisen, which 
boasts unparalleled 360° views. 
The Ridge Hike to get there isn’t 
bad either, featuring fields of 
rubble and alpine pastures.

Fall agenda Beautiful 
Lake Bachalp provides 
the perfect photo op. 
Below: Hunt out the 
autumnal delicacies 
on offer at Bonvillars’ 
Truffle Market 

Promotional feature
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Our business centres are located in prime business areas of Switzerland. We offer affordable and 
flexible serviced office space, virtual office services or fully equipped meeting rooms.  
Contact us to discover your Time Out Switzerland introduction offer.

+41 43 544 4445    WWW.ECOSOFFICE.CH

Office Space in Zurich, Zug & Pfäffikon (SZ)

Virtual Offices Meeting Rooms Serviced Offices



Time Out Switzerland
Formats run of site

Billboard: 970x50
Leaderboard/Wideboard: 728x90
Rectangle: 300x250
Skyscraper/Halfpage: 300x600
Branding week / Sponsored story / Native advertising campaign



Time Out Switzerland
Formats run of site

Leaderboard/Wideboard: 728x90
Rectangle: 300x250
Skyscraper/Halfpage: 300x600
Mobile banner: 320x50 or rectangle: 300x250
Branding week / Sponsored story / Native advertising campaign



Print & Digital Packages Rate Card

PACKAGE 1 
CHF 6 000

• 1 full print page
• 1 sponsored article

• Your logo + url

PACKAGE 2 
CHF 8 000

• Inside cover or back outside cover
• 2 sponsored articles

• Social media integration
• Your logo + url

PACKAGE 3 
CHF 10 000

• Double page
• 2 sponsored article 

• Dedicated Hub
• Social media integration

• Your logo + url



Celeste Neil
CEO and Editor-In-Chief

Advertising and commercial solutions:
advertisingswitzerland@timeout.com | T: +41 (0) 43 544 4466

Affinity Prime Media 
e.favre@affinity-primemedia.ch | T: +41 (0) 21 781 08 50

Ripley&Jones AG
Bellerivestrasse 11 | Zurich 8008 | Switzerland

www.timeout.com/switzerland
Discover | Book | Share


